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● Business content

We import a wide variety of well-selected food ingredients including 
dairy products from various countries around the world, and sell 
them to industry customers such as dairy manufacturers, 
confectionery and bread manufacturers, cheese manufacturers 
and those handling nutrition products. We serve our customers by 
constantly looking for their new needs and through making our 
unique value-added proposals, such as those on recipes and 
ingredients that are necessary for them to produce their own 
products. Especially, in the field of nutrition, we are making special 
efforts to supply innovative products for athletes setting their 
sights on the 2020 Tokyo Olympic Games as well as those for 
health-conscious people in the fitness boom of recent years. 
Additionally, we are advancing the development of products related 
to the challenge of active seniors and locomotive syndrome in order 
to meet the needs of our aging society.

● Characteristics

Major lines of products are dairy products such as dairy protein, 
cheese, and ingredients for functional milk imported from Europe, 
United States and Oceania. In our company, each employee 
possesses technical knowledge high enough to make a wide range 
of proposals such as those on the selection of ingredients 
depending on the needs of customers, the inspection of ingredient 
quality performed in collaboration with affiliated companies, 
preparation of samples, and manufacture of products. This enables 
us to provide seamless service while serving as a manufacturer, 
which we bel ieve is  our strength. While ensuring precise 
communication to clearly understand customers’ requests, we offer 
new value to consumers and make a contribution to society by 
making proposals, aimed at exceeding customers’ expectations, as 
well as by supporting the development of products with greater 
value and functions than previous ones.
   

● Strategic vision

Responding to changes, we will build a new era. By being keenly 
alert to trends in the world, we provide the latest information to our 
customers. We believe it is our mission to enlighten overseas 
product source manufacturers to understand Japan’s key words 
“safety and security” and familiarize themselves with the motto so 
that we will be able to import safe ingredients manufactured under 
an advanced quality control system and steadily provide them to 
Japanese customers. Japanese food boom has been seen spreading 
worldwide. While studying Japanese food culture and taking the 
initiative in disseminating information, we will respond to this era 
when Japanese food is advancing overseas. In the future, by 
deepening collaboration with domestic manufacturers and 
enhancing cooperation with overseas sales bases, the entire Nissei 
Kyoeki group will make a concerted effort to develop new markets.

● Business content

This department mainly handles raw food materials other than 
dairy products and sells raw food materials purchased from 
domestic and foreign suppliers to various companies in the food 
industry, manufacturing processed foods, confectioneries, bread, 
seasonings, beverages, and frozen foods. Depending on the types 
of products, however, we collaborate with overseas affiliated 
companies and engage in trilateral trade. Thus, we flexibly adopt 
various selling styles according to the market situation.

● Characteristics

While providing functional starch, processed fruits, instant coffee, 
pasta, polydextrose, various extracts, seasonings, etc., as major 
product lines, we propose products that meet customer needs, as 
wel l  as  rec ipes created by the Research & Development 
Department, to make full use of the characteristics of our products. 
As a specialized trading company with expert product knowledge, 
our sales staff will exert their expertise to fulfill your request.

● Strategic vision

We think that as a specialized trading company, we should strive 
toward the establishment of a new business model, and believe 
that we will be recognized as a valuable enterprise for your 
interest . To real ize our  v is ion, toward the real izat ion of  
“one-of-a-kind corporation,” we will introduce new products as a 
manufacturer. We are convinced that we can better serve our 
customers by creating unique and distinct products and providing 
them as value-added products. The food industry has to introduce 
new products in short-term cycles responding to consumers’ tastes 
while fully ensuring their safety. We will make continuous efforts 
to newly develop overseas suppliers and provide them with 
education, with the aim of providing reliable products at all times.
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● Business content
The main business of the Chemical Materials Department No. 1 is to sell 
various heavy chemicals used in the process of printing paper production to 
paper-manufacturing companies. A wide variety of chemical agents are used 
depending on customer needs; in this department, we mainly handle casein, 
latex, starch, clay, calcium carbonate, fluorescent dyes, activated carbon, 
emulsion, etc., developing a wide-ranging business domestically and 
overseas.

● Characteristics
The Chemical Materials Department No. 1 is expanding its business 
activities with a focus on the field of paper manufacturing and the purchase 
and sales of heavy chemicals. During our company’ s history of over 90 
years, we have enjoyed a close relationship with the paper manufacturing 
industry. While taking advantage of various sales experiences we have 
accumulated in the past, we have had the privilege of providing various 
heavy chemicals as well as our technical service to our valued customers 
over a number of years. In addition, through this department, we purchase 
and sell various products including chemicals, mineral products, and 
synthetic resins, and their supply sources are not limited to domestic 
manufacturers now. In recent years, we have expanded our business and 
come to have manufacturers in neighboring Asian countries as our supply 
sources, enjoying widespread support from customers.

● Strategic vision
Worldwide industrial development, which is taking place not just in 
advanced countries, has made people aware that the resolution of 
environmental problems is a pressing issue to be addressed by the entire 
industry. We think that there are potential customer needs arising in the 
resolution of environmental issues. Under such circumstances, the Chemical 

Materials Department No. 1 focuses its efforts on the development of 
products for the effective use of industrial waste such as incinerated ash 
and sludge. Additionally, we are planning to focus on the development of 
new materials that will produce added value by recycling waste materials. 
With those new materials, we will challenge the development of markets for 
manufacturing equipment and building materials, etc. Also, taking 
advantage of our relationship with original equipment manufacturers 
(OEMs), we will work on the development of our original products and 
venture into new, growing fields such as the development of printed circuit 
boards and the health food industry.
In response to the growing concern of consumers about the safety and 
security of foods, we will, while facilitating company-wide interaction, 
promote the wide use of new types of fungicides for the perishable food 
processing industry, in order to make a contribution to ensuring the safety 
and security of foods. In the future, this department will work toward the 
development of new business throughout the entire Asian market. Currently, 
the department focuses on trade with the Chinese market, but in the future, 
it will pursue the expansion of new export and import opportunities 
(trilateral trade, etc.) with a view to entry into the entire Asian market.

● Business content
The main business of the Chemical Materials Department No. 2 is to handle 
chemicals for a wide range of fields at home and overseas beyond the field 
of paper manufacturing. Responding to customer needs, we handle a very 
wide range of chemicals, without sticking to particular industries. In recent 
years, we started to handle tire chips that substitute for energy sources such 
as petroleum and coal, activated carbon for industrial wastewater 
purification, and high-quality urea for emission gas purification, getting 
involved in various fields such as the environmental area.

● Characteristics
The Chemical Materials Department No. 2 is involved in a very wide range 
of business activities with a focus on the purchase and sales of heavy 
chemicals and materials for various fields other than the area of paper 
manufacturing. During our company’s history of over 90 years, since the 
sales of casein has been one of our main business activities, we have 
enjoyed a close relationship with industries handling adhesives, resin, etc., 
on the basis of which we expand the sphere of our business activities, 
venturing into various fields. The department is expanding its business 
domain; specifically, we have introduced products to match changing 
market needs, which includes the sales of precision testing machines for 
electric vehicle related companies as well as the introduction of new 
fungicides for the meat processing industry and the industries handling 
fruits and vegetables, in response to changes in laws and regulations. Such 
initiatives have led us to enjoy widespread support from customers. 
Additionally, the department has secured supply sources in various countries 
including neighboring Asian countries, Europe and the United States, on top 
of domestic manufacturers.

● Strategic vision
Worldwide industrial development, which is taking place not just in 

advanced countries, has made people aware that the resolution of 
environmental problems is a pressing issue to be addressed by the entire 
industry. As we think there are potential customer needs in resolving 
environmental issues, the Chemical Materials Department No. 2 will focus 
its efforts on the development of products for cleaning air, water, and 
ground contamination as well as discovering new earth-friendly energy 
sources at home and overseas with a view to disseminating them. Also, 
taking advantage of having an expansive business domain, we will actively 
challenge the tasks of excavating potential needs hidden in each business 
category and sharing accumulated business results with other areas. In 
response to the growing concern of consumers about the safety and security 
of foods, we will, while facilitating company-wide interaction, promote the 
wide use of new types of fungicides for the meat processing industry and 
the industries handling fruits and vegetables, in order to make a 
contribution to ensuring the safety and security of foods. In the future, this 
department will work toward the development of new business throughout 
the entire global market. Currently, the department focuses on trade with 
particular Asian markets, but in the future, it will pursue the expansion of 
new export and import opportunities with a view to entry into the entire 
global market.
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● Business content

Previously, we mainly handled domestically produced plywood 
composed of south-sea wood, and imported plywood produced 
in Malaysia and Indonesia; however, presently, responding to 
changes in times, we are making a strong effort in the import 
and sales of oriented standard boards (OSBs), an engineered 
wood alternative to plywood, produced in Canada, Germany 
and Romania, melamine facing plates produced in Austria, 
f iberboards such as medium densi ty  f iberboards (MDFs)  
produced in New Zealand and Malaysia, laminated material such 
as poplar-based laminated veneer lumber (LVL) produced in 
China, lumber of needle-leaved trees produced in Canada, 
acrylonitrile-butadiene-styrene (ABS) resin tapes produced in 
Turkey, etc.

● Characteristics

Since we had been managing a plywood manufacturing operation 
on our own for over the past 50 years, by taking advantage of 
long years of experience and knowledge we had accumulated, we 
have characteristically strengthened our relationship with 
customers in specialized fields for plywood and building materials, 
and gained their trust and confidence. Also, in response to 
growing needs for earth-conscious products such as legal wood, 
and  fo res t  ce r t i f i ed  wood, we  focus  our  e f fo r t s  on  the  
maintenance and utilization of more sustainable forest resources 
and the high-degree application of products, in addition to 
maximizing their added value. 

● Strategic vision

A key word is “Eco.” Regarding the approach to legal wood, we have 
already obtained certification as a group from the Japan Lumber 
Importers’ Association and the Japan Plywood Wholesalers 
Association. However, in response to the enforcement of the Act on 
Promoting the Distribution and Use of Legally Harvested Wood (the 
Clean Wood Act) in 2017, our company obtained registration as Type 
I Wood-Related Business Operator and Type II Wood-Related 
Business Operator (March 2018). In addition, we acquired Chain of 
Custody certification (CoC) of the Programme for the Endorsement of 
Forest Certification Schemes (PEFC) and the Forest Stewardship 
Council® (FSC), the two world-class forest certification schemes. 
Thus, we have been leading the industry by making contributions to 
the sound development of the lumber industry and the building 
materials industry. Also, in the future, not limited to wooden building 
materials, we will actively address the challenge of exploring markets 
to find attractive products produced in the field of biomass energy 
and the field of carbon fiber-based new building materials.

Chemical Materials Department No. 3

Business Development Department (Food) and Business Development Department (Chemical) 

● Business Information

In 2015, setting its sights on developing businesses beyond the 
conventional scope of its operations, Nissei Kyoeki Co., Ltd. 
established a new Department, the New Project Department. In 
July 2020, to develop operations in a more specialized manner, the 
Company split the New Project Department into two Departments, 
the Business Development Department (Food) and Business 
Development Department (Chemical). Each of these Departments 
puts its specialized expertise to work opening fresh markets and 
developing innovative products.
These two Departments are composed of personnel involved in our 
mainstay businesses of food materials and chemical materials 
sales. Capitalizing on the experience and expertise Nissei Kyoeki 
has  amassed  in  these  two main  bus iness  domains, the  
Departments aim to exceed the Company’s traditional business 
confines, developing new opportunities and projects in previously 
untapped business types and industries. 

● Characteristics

Deploying their expertise and experience in the food and chemical 
fields, the Business Development Department (Food) and Business 
Development Department (Chemical) will table proposals with a 
f lexible mindset. We aim for original product and market 
development that generates never-before-seen value, as follows:

1. We will conduct proposal-driven sales in areas entirely new to 
us for adding value to products. 

2. We will discover, develop and propose applications for unique, 
high-value-added products in the Japanese market, with an eye 
to attracting overseas suppliers. 

3. By linking the technologies of disparate industries, we will forge 
new collaborative enterprises.

4. Based on confidentiality agreements concluded with related 
enterprises (customers, suppliers, companies holding new 
technologies, etc.), we will develop innovative technologies, 
products and expertise through cooperation among the R&D 
and marketing departments of related companies. 

● Strategic vision                                                                                                                                               

The goal of our activities is to launch businesses from scratch. 
Staying sensitively attuned to trends and untapped needs, Nissei 
Kyoeki offers proposals for fresh value-added with a flexible, 
unconventional mindset.
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